
2009  M.A., Magazine, Newspaper, and Online Journalism

S.I. Newhouse School of Public Communications ∙ Syracuse University, N.Y.

2008  B.S., Professional and Technical Communications

Rochester Institute of Technology ∙ Rochester, N.Y.

Au g  2009 -  c u r r e n t    THE WEEK ma  g a z i n e       O n l i n e  A s s i s t a n t  E d i t o r  ∙ THEWEEK.com 
Daily: Research, pitch, write and fact-check several news and opinion briefs ∙ Source, edit, and post

all photos, political cartoons, and multimedia

Feb - March 2010: Extensive work on website relaunch. Efforts include conceptualizing
new supertopic and topic structure formats, creation of slideshow module, populating new CMS, 

debugging, creating original content

Jan - Feb 2010: Manage all interim social media efforts during search for online marketing manager

J u n e  -  D e c  2009   Wi n e  E n t h u s i a s t  M a g a z i n e                        A s s i s t a n t  Ta s t i n g  Coo  r d i n a t o r

Organize and store submitted wines ∙  Set up tastings ∙ Research and write front-of-book pieces for the 
magazine ∙  Arrange and set wine tastings for director ∙  Fact-check buying guide ∙ Attend industry events

S u mm  e r  2009   REDBOOK M a g a z i n e                                            I n t e r n  ∙ b e a u t y  d e p a r t m e n t

Research/write health and beauty FOB pieces ∙ Created web content and multimedia slideshows ∙ 
Organize beauty closet ∙  Maintain PR contacts, conduct desksides meetings, attend industry events

S p r i n g  2009   T h e  S y r a c u s e  Po s t -S t a n d a r d                                            I n t e r n  ∙ n e w s w r i t i n g

Research, report, fact-check and edit news articles and feature pieces for the city's only daily newspaper

2008 -  2009   S y r a c u s e  U n i v e r s i t y                             i n s t r u c t i o n a l  a s s o c i a t e ,  c om   107
 
2007 -  2008   Fi n a n c e  a n d  Ad m i n i s t r a t i o n  a t  RIT                      Comm   u n i c a t i o n s  L i a i s o n

Created comprehensive PR campaign designed to encourage dialogue between students and administration 
∙ Spearheaded development and publication of five campus-wide publications designed to explain 
plans for the Institute's future  ∙  Researched and wrote freelance content for "RIT green" sustainability website

2007   J e t B l u e  A i r w a y s                                             RIT   "C r e w  B l u e "  M a r k e t i n g  I n i t a t i v e

Promote JetBlue brand on campus using both traditional and guerilla marketing tactics ∙ Engage students 
with Facebook group of more than 1,000 members ∙ "Outstanding Campus," "Most Innovative Marketing"

2004-2008   RIT   R e p o r t e r  M a g a z i n e                               S t a f f  Wr i t e r,  Fe a t u r e s  E d i t o r

Wrote and edited articles for the nation's only weekly tri-color university publication

M i c r o s o f t  ∙ Wo r d,  E x c e l ,  Po w e r p o i n t   Ad o b e  ∙  P h o t o s h o p,  I n d e s i g n ,  D r e am  w e a v e r, 
Fl a s h    We b  ∙ HTML,  CSS,  J a v a   O t h e r  ∙ Au d a c i t y,  S o c i a l  N e t w o r k s ,  B l o g s,  Tw i t t e r

C l i p s  ∙ b r e n n a c amm   e r o n . c om    L i n k e d I n  ∙  l i n k e d i n . c om  / i n / b r e n n a c amm   e r o n

Fa c e b ook    ∙  f a c e b ook   . c om  / b r e n n a . c amm   e r o n   Tw i t t e r  ∙ t w i t t e r. c om  / b r e n n a c amm   e r o n

 

  

    

b r e n n a       c amm   e r o nc.b

5 8 5 ∙ 5 7 6 ∙ 3 6 2 4

g ra d ua t e
e d u c a t i o n 

wo rk  
E x p e r i e n c e

u n d e r g ra d ua t e 
E d u c a t i o n     

add i t i o n a l  
 s k i l l s

f o l l ow  m e  
     o n l i n e

b r e n n a c amm   e r o n @ g ma  i l . c om   ∙  3 2 5  M a n h a t t a n  A v e n u e  ∙  B r ook   l y n ,  NY   1 1 2 1 1 


